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THIS IS HOW INFLUENCER MARKETING
WORKS ON INSTAGRAM TODAY.

( We'll get the
)

( Maximum out of your
We find the perfect Budget!
Influencers for your
Campaign!
( N
\

We make your
Marketing measurable!
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IF YOU DO |T RIGHT, INFLUENCER MARKE-
TING WILL BE YOUR GAME CHANGER.

W
RUNFLUENCE STANDS FOR ... Q

... the largest database of running influencers in the DACH area
... extensive analysis tools based on over 20 KPIs
... the perfect influencer selection for your marketing goal

-

... Campaigns that make the performance measurable

\_
D
We combine our know-ho ,
in the running business with the

best Influencer analysis systems.



WE BRING INFLUENCER MARKETING
TO A NEW LEVEL!

WORK WITH TOP-INFLUENCERS!
There are over 25,000 creator accounts in the DACH area
for the topics of running, fitness & food. Our
database includes the best running influencers.

@ FIND CREATORS THAT MATCH YOUR GOAL.
We analyze for the best possible
match between your marketing goals and the
strengths and weaknesses of influencers.

USE THE BEST ANALYSIS TOOLS!

Of the countless tools on the market we rely on
our analyses for campaign management and
reporting and use the best tools. Including

a detailed audience analysis of the influencers.




SAVE TIME AND MONEY ON YOURS
NEXT CAMPAIGN.

-

‘ WE KNOW THE MARKET!
There are many influencer agencies. We are content and
industry professionals. We combine our expertise with Al
and the best possible analysis software.

WE NEGOTIATE THE BEST CONDITIONS!

The influencers know laufen.de and we know the most
influencers. This strengthens our basis for negotiations.

USE YOUR RESOURCES FOR OTHER TOPICS!

The selection process of influencers, briefings, the control
of the campaigns and reportings are complex. Use our
optimized workflows and free up your time for other topics.




INFLUENCER MARKETING FACTS*

( Y

é ) INCREASE
IMPACT 81 percent of all Germans
61 percent of people in under 30 years of age follow

Germany say that their one or more influencers.
purchasing decisions are The trend is rising.

positively impacted by )
influencers

é )

REACH
Influencers reach around
67 million users in Germany.

* according to Statista on
\_ ) Influencer marketing 2024




FOUR REASONS FOR MORE SUCCESS:
1 - FIGURES, DATA, FACTS

FOLLOWERVERLAUF ®

LETZTE 30 TAGE
2 0.62% (+62)

ANALYSIS WITH THE DOUBLE-CHECK PRINCIPLE

. Checking over 20 KPIs of an influencer
. Al-powered content review
. Manual checking of all parameters

Double-check principle (exclusion of incorrect analyses)

1 = use of artificial intelligence | 2 = personal check ‘ """"“" .
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Following parameters are analyzed (among others): 139 - 274 96 - 191
views p. post | views p. reel | plays p. reel |
engagement - rates posts and reels | development of
followers | frequency: posts, reels, stories | ER sponsored
content | brand co-ops (last 6 months) | media values |
audience analysis: gender, age and interests |

origin: country / city | index of suspicious followers

AUDIENCE REPORT




FOUR REASONS FOR MORE SUCCESS:
2 - THE INFLUENCER SCORE

RUNFLUENCE-SCORE | CONTENT:

Sehr sympathisch. Extrem

authentisch. Schwerpunkt:

Running-Events. Brands in hohem
- MaBe akzeptiert

8.9 von 10 Punkten

GOAL-BASED ASSESSMENT

O ( Reichweite ® Conversiono}

| GEIGNET FUR ZIELE =

. Detailed content analysis
. Strengths and weaknesses of influencers
. Reasonable Recommendation

KOMMENTARE Hier kannst du Kommentare fiir dich oder deine Teammitglieder hinzufiigen

Kontinuierlicher Followeranstieg. GenieBt hohes Vertrauen. NOTIZ HINZUFUGENV

With the final rating, we evaluate whether the
content and the way a creator communicates
match to your goals.

Our RUNFLUENCE score combines and evaluates
more than 20 KPIs!

GESAMTSCORE
Ein Score, der sich aus allen spezifischen Scores

H H H H zusammensetzt. Dieser Score soll helfen, eine grobe
YOU W’” recelve a detalled OverV,e W and a Einschétzung Uber die Qualitdt des Influencers zu geben und
einen Vergleich mit Influencern herzustellen, die eine

reason for our recommendation. ahnliche Anzahl an Followern haben.




FOUR REASONS FOR MORE SUCCESS:
3 - CAMPAIGN MANAGEMENT

PROFESSIONAL CAMPAIGNS

. Briefing and monitoring of all participants
. Provision of content pieces
. Detailed reporting

If you wish, we can manage the campaign for you.
The costs are fair and always transparent.

You only have one contact person (single point of
contact) for your briefing and save your resources.

After the campaign has been completed you will
receive detailed reports.
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4 Reichweite ®
Letzte 30 Tage ¥ 15, Sept. - 14. Okt.
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THIS IS WHAT RUNFLUENCE COSTS:
ANALYSIS & RECOMMENDATIONS

THE BASIS FOR A COLLABORATION ARE BUILDING BLOCKS 1 & 2.
7| ANALYSIS ACCORDING TO THE DOUBLE-CHECK PRINCIPLE

2 | GOAL-BASED ASSESSMENT & RECOMMENDATION

Our prices are based on daily rates. How complex an analysis is
depends on the specific task. Two typical examples:

Search, analysis and evaluation of an influencer for
a long-term collaboration:
about 450 euros

Analysis, evaluationv & ratings of multiple influencers: 139 - 274
3 influencers - about 675 euros
5 influencers - about 900 euros
10 influencers - about 1500 euros

Follower:
Folgen:
Posts:

Aufrufe Pro Post*:
Aufrufe Pro Story*:
Plays Pro Reel:

Engagement (Posts):
Engagement (Reels):
ER (Sponsored Content):




THIS IS WHAT RUNFLUENCE COSTS:
CAMPAIGN MANAGEMENT

WE CAN ALSO TAKE OVER THE MANAGEMENT OF YOUR CAMPAIGN.

FINE-TUNING OF THE CAMPAIGN, BRIEFING & DETAILED REPORTING

Campaign management includes...

... Negotiations with influencers (including billing) 0) | e poe
... Briefing of all participants

... Development / provision of content box
... Detailed reporting

Your advantages...

.. you have a fixed contact person(single point of contact)
.. we take over the complete communication

0.2% (LE
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'] We develop Content ideas REELS — ENGAGEMENT 0.5 REELS — WATCH TIME 49
.. fair costs (depending on the effort and scope of the campaign)

from approx. 500 to 2000 euros (plus fees for influencers)




THIS IS WHAT RUNFLUENCE COSTS:
COLLAB POSTINGS WITH LAUFEN.DE

Use the high social proof of laufen.de and enjoy
a high level of trust among your target group.

We are content specialists and develop content for
partners, which we distribute via our website, our
social media channels or directly to our

community via newsletter.

The perfect addition to your influencer campaign:
Strengthen your reach with laufen.de as a collab partner

of your posts and reels.

rom around 250 euros per post / reel as a collab partner

INCLUDE LAUFEN.DE AS A MEDIA PARTNER IN YOUR CAMPAIGN.

A COOPERATION WITH LAUFEN.DE BRINGS MANY BENEFITS
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Esther Pfeiffer ist die schnellste ... @“},

Reel-Insights

i

Esther Pfeiffer ist die schnellste Fra...
6. Oktober - Dauer: 0:06

»> L 4 L] A |
205618 5513 102 -- 22

Reel-Insights

Florian Neuschwander belegt den z...
13. Oktober - Dauer: 0:04
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Ubersicht ©

Aufrufe 857,047

Wiedergabedau 25 Tage 1 Std. 9 Min. 7
er Sek.

Interaktionen

Reel-Insights

Lea Doppelbauer ist die schnellste F...
2. Juni - Dauer: 0:09
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WOULD YOU LIKE TO LEARN MORE
ABOUT THE RUNFLUENCE PROGRAM*?

A\

WE WILL BE HAPPY TO INFORM YOU!

Contact person:

Norbert Hensen
norbert.hensen@laufen.de
+49 (0)170-76 72 589

~

RUNFLUENCE is a product of

DLM RunMedia GmbH
Friesenwall 32-36

50672 KéIn
* The RUNFLUENCE

program is designed

to increase the per-
formance of influencer
marketing on Instagram
when it comes to the
topics of running, fitness
and food. Additional
channels (TikTok etc.) are
being planned.
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